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Q GREATER GOOD SA
Experience the Gift



Each of us has a way of giving
that is as unigue as a fingerprint.
GreaterGood SA strives to provide
a holistic range of giving options
to enable you to make your mark

on South Africa’s development.



Gratitude unlocks the fullness of life. It turns what we have into enough, and more.
It can turn a meal into a feast, a house into a home, a stranger into a friend.

MELODY BEATTIE



Contents

1. A message from our Patron and President, Mervyn E. King SC

2. Organisational Report by Executive Trustee, Tamzin Ractliffe

3. Operational Report by Managing Director, Carol Tappenden

3.1 GGSA Campaigns
Donate-A-Book

The Giving Exchange
Do It Day

Make Christmas Matter
Teachers Dream

3.2 The South African Social Investment Exchange (SASIX)
3.3 Outreach Work

3.4 Matching Programme

3.5 The Good Shop

3.6 Communications and PR

3.7 Corporate Social Investment Work

4. Technical Report by Technical Director, Alan Alston

5. Monitoring and Evaluation

6. The Board of Trustees

7. People working towards our Vision

8. Financial Report

Report of the independent auditor to the Trustees of the GGSA Trust

Audit report to the Directors/Officers of Greatergoods Section 21

PAGE 3

PAGE 5

PAGE 11

PAGE 11

PAGE 16

PAGE 15

PAGE 23

PAGE 23

PAGE 25

PAGE 27

PAGE 32

Cover: Centre for Early Childhood Development. Simone Scholtz. c GGSA



it is a privilege to be able to help people every day

GGSA STAFF MEMBER




A message from our Patron and President,
Mervyn E. King SC

The GreaterGood South Africa (GGSA) Trust has contributed significantly to the South African social profit sector
and has promoted the practice of giving in South Africa and beyond. In so doing, GGSA is giving content to the
vision of a vibrant culture of philanthropy infusing all sectors of South African society.

The most exciting development during the financial year under review was the launch of the South African Social
Investment Exchange (SASIX) in June 2006. SASIX furthers the Trust's work in promoting accountability and
performance-based philanthropy and social investment whilst providing a resource mobilisation platform for social
profit organisations. Since then over R2.7 million has been invested in 32 SASIX projects, demonstrating that SASIX
is addressing a real need in South Africa.

GGSA was applauded in September 2006 by the United Nations Global Compact as demonstrating one of the most
innovative models for social capital markets in the world. | am also delighted that GreaterGood SA is one of 20
organisations chosen from over 100 applicants to participate in the 2007 Skoll Foundation's Global Social Benefit
Incubator Program. This recognition demonstrates the global significance of the innovative work that GGSA is
doing.

During this period GGSA has also developed its income generation activities in an endeavour to ensure sustainability
and financial independence. Significant income has been generated through the newly established Section 21
company in a short space of time.

| anticipate continued development on all these fronts in the year ahead, and am proud to be associated with
GGSA's groundbreaking work which is uplifting the lives of fellow South Africans.

Mervyn E King S.C.
Patron
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Organisational Report by
Executive Trustee, Tamzin Ractliffe

As we come to the end of a challenging and exciting financial year, | am confident that GreaterGood South Africa
(GGSA) has made huge progress in achieving its objective of “enabling the nation to engage with and support
social profit organisations (SPOs) in innovative ways that result in the eradication of poverty and inequality in South
Africa”. | am grateful to all those who have been part of taking the organisation forward and helping to make this
vision a reality.

Over the past year we have continued to explore alternative and emerging forms of indigenous and community
philanthropy; advocating and facilitating innovative giving solutions. Our support for community-based initiatives
and organisations that mobilise and leverage philanthropic capital, investment capital, social capital and natural
resources in a responsible and fair manner has been strengthened by dedicated community outreach activities.
We remain committed to facilitating the creation of community partnership networks that build capacity, ensure
accountability and result in a more effective, transparent and well managed social profit sector.

We are increasingly paying particular attention to facilitating the registration of smaller, more remote, rural-based
grassroots organisations that have typically lacked access to, and presence within, the broader South African giving
community. Through our websites and various call-to-action campaigns we are now providing many of these
organisations with their first, quality access to both the local and global social capital and giving marketplaces,
thus taking an important step towards achieving equity within the development sector in South Africa.

Carol Tappenden’s Operational Report in Section 3 provides detail on the achievements and learnings of the specific
giving activities undertaken during the past year. | would particularly like to highlight here some of the key
organisational developments that have taken place this year that have firmly set GreaterGood South Africa on its
way, moving it from the early stage of a social enterprise to a formally established organisation with the right
kinds of governance, accountability and organisational structures to carry it strongly into the future.

Building our human capital base

GGSA celebrated its second birthday in October 2006 and now has a significant, committed human resource of
talent, expertise, foresight and willpower. With the accelerated growth in our work over the past year we have come
through a significant period of adjustment which has also seen a change in human resource capacity, moving from
a primarily consultant-driven environment to one of employed staff and clearer job descriptions. Most importantly,
with the South African Social Investment Exchange (SASIX) playing an increasingly central role in the work we do,
we have taken on new full-time professional staff to manage the SASIX project cycle. In addition, and as importantly,
we have incorporated our own core technical team within our operations. This provides significant capacity to meet
the growing demands of the GGSA and SASIX websites, and has enabled us to develop our own social technology
software solution and range of “white label” products to be licensed to interested parties globally.

I am confident that the team is now sufficiently well structured to undertake the full range of work that we do, and
to address our priorities for the year ahead, including the operation and expansion of SASIX (see Section 7). We
have also succeeded in securing strong relationships and corporate partnerships that bode well for the future
sustainability of our work. Our Board of Trustees also has some new members (see Section 6 below) and continues
to play an excellent role in providing wisdom and oversight to our work.



As GGSA enters its third year, one of the areas | have given particular attention to is that of succession planning
and leadership development, with the result that | have now resigned from the operational management of the Trust
itself. In January 2007 Carol Tappenden was appointed to the position of Managing Director whilst Alan Alston took
on the role of Technical Director and Anneline Horn assumed the role of Head of Operations managing the day-
to-day activities of the Trust. Together these staff members form a core management team supported by each staff
member in their own area of activity. My own role will remain that of Executive Trustee and through this | hope to
continue to contribute to the strategic development of the organisation and its key sustainability drivers for the
future.

Playing a global role

GGSA has undertaken a number of significant learning journeys to other parts of the world, exploring ways to share
technology with the social profit sector in other countries and improve upon our own unique and innovative social
software giving platform. During the process of planning for the redevelopment of our technology over the past year
(see Section 4 below), we have conducted extensive national and international research with more than 43 different
online giving marketplaces and have built significant expertise in designing and building effective broad-based
social software networking solutions for this sector. We are recognised internationally as providing a leading holistic
approach to giving and won the first International ePhilanthropy Award for the best online giving solution from the
ePhilanthropy Foundation in our first year of operation.

The redevelopment of our online giving system integrates technology and learnings from across the globe. The
result is a globally relevant holistic online intra-extranet giving management tool that represents a significant advance
on current technology and enables efficient and effective management and reporting for all corporate social
investment activity. This includes employee giving processes such as volunteer activities, payroll contributions and
other special employee campaigns. In the years ahead we see a significant role for GGSA to make use of its
growing expertise in this area by providing “best of breed” social software solutions for the global giving markets,
ensuring its own sustainability and ongoing relevance in the process.

GGSA was again nominated in four of five categories in the 2006 ePhilanthropy Awards and received honourable
mentions in all four. During the same month GGSA was also recognised as having the most innovative model for
social capital markets by the United Nations Global Compact.

More recently GGSA was selected as one of 20 organisations chosen from over 100 applicants to participate in
the 2007 Skoll Foundation's Global Social Benefit Incubator Programme (GSBI). The GSBI programme combines
classroom instruction, case studies and best practices with mentor-supported work to develop skills and strategies
in the areas of marketing, finance, business planning and organisational capacity building. Beginning in May 2007,
continuing through the intensive, two-week residential programme in August, and for up to a year following the in-
residence programme, GGSA's GSBI participant will have access to continuing mentor and peer support and the
shared learnings and expertise of a group of 20 highly innovative social entrepreneurs from across the globe. | am
delighted that Carol Tappenden will have the opportunity to benefit from this experience and bring her learnings
back for the benefit of the Trust in the future.



Work towards the sustainability of GreaterGood South Africa

GreaterGood South Africa, its management team and Board of Trustees have every intention that the Trust will
become self-sustaining within the next four years and we have already successfully begun to implement a wide range
of relevant income-generation strategies that build on our core competence and expertise. In 2006 we established
a Section 21 company to operationalise the potential of our planned income-generation activities. To date revenue
streams include the receipt of fees for corporate social investment (CSI) consultancy services provided, as well as
for the management of employee and customer giving campaigns using our unique social software platform. We
see these as ultimately being two major sources of income moving forward and have significantly grown our CSI
client base in this field (see Section 3).

With the launch of the South African Social Investment Exchange (SASIX), we have been able to demonstrate the
value-add that GGSA provides in listing its selected and evaluated projects, and we are able to charge an administration
fee for the social investment broking services we provide in this regard. This has already begun to recover some of
the costs of operating the exchange and will, we hope, ultimately cover the ongoing running costs of this particular
aspect of our activities in the future.

Work towards building a more effective and accountable social profit sector

In addition to the ongoing services we provide to the 700+ currently registered causes through hosting their webpages,
providing online donation facilities and offering training and capacity building services for their fundraising programmes,
there are a number of areas in which we are working to build accountability within the social profit sector.

To this end we have significantly matured our understanding of the progression of “A Giver’s Journey@” and have
sought to facilitate this journey for giving visitors to the site through our redevelopment of the GGSA online giving
platform. The Giver’s Journey®reflects the process from cause awareness through connection to the first give which
begins a bond that, through stewardship, accountability, reporting and a true experience of the gift, can grow into a
mature giving relationship characterised by thoughtful consideration and understanding of the social profit and impact
of giving within any chosen focus area(s). By providing a more direct means of communication and clear records
of giving versus achievement, we believe we are beginning to build the reputation management processes
that will ultimately enhance accountability within social profit organisations (SPOs) nationwide.

Within this accountability commitment we continue to insist that all organisations registering with GGSA sign our
formal terms and conditions. These require their signature and the commitment that they will report on each and
every contribution made via GGSA, including those made outside of the boundaries of the website. This is essential
in setting the high standards of accountability and responsibility that are so vital to creating a trustworthy online giving
environment.

We plan to finish the development of the new GGSA Version 2.0 online giving platform by June 2007 which will
immediately facilitate a better “living” of the Giver's Journey @through the experience of the website. GGSA 2.0 will
enable organisations to manage their own content, including updating their own requests, ensuring that their reports
are posted and that thank you letters have been sent directly to all donors who have requested them. The GGSA
2.0 site will also have significant social and community networking capabilities, enabling direct conversations to take
place between interested givers and receivers who will easily be able to form topical communities, supported by
GGSA, in which they can share and interact around issues that are important to them. This will also provide additional
accountability, transparency and reputational management opportunities for SPOs and givers as they speak directly
to and about their experiences of giving and receiving.
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One manifestation of our increased understanding of the Giver’s Journey®(see pg 4) in 2006 was the development
and launch of SASIX (see Section 3). SASIX provides independent research, evaluation and monitoring to ensure
that listed projects meet a set of criteria, including the ability to deliver measurable social returns. We believe that
approaching the non-profit sector as a social profit sector and calling on organisations to demonstrate their social profit
more effectively will not only significantly raise the accountability of these organisations, but will also establish a more
dynamic social capital market in the country. Through SASIX we have begum to meet the needs of “mature givers”
who want a clear understanding of the impact and value — the social profit — that will emanate from their investment.

Support for our achievements

We are grateful to all our funders for their generous support of our work as well as to the donor investors who have
committed to our specific campaigns, registered causes and SASIX projects. This support has enabled GGSA to grow
significantly since its inception. Indeed, of the total 2,490,532 unique visitors looking at some 4,408,493
web pages, 70% visited during the last financial year. This exponential growth is clearly reflected in the graph below.
We are particularly delighted to see how funds emanating from the online and offline campaigns have grown over this
past year with some R3,295,431.68 having been given through GGSA directly in the last financial year. This reflects
80% of the total flow of funds through the direct online medium of GGSA and its various initiatives (see graphs left).

Other interesting statistics detailed below illustrate the extent of our growing reach since October 2005:
* 2,490,532 unique new visitors to the websites

* 4,408,483 pages viewed on our websites

¢ R7,995,466.76 raised in donor funds for 185 organisations

* R247,653.53 raised for 40 Teachers Dreams benefiting 5,513 learners

* R269,725 in products made by social profit organisations sold through The Good Shop
* 698 social profit organisations registered

* 6,508 subscribers to our newsletter

« 1,985 registered users and 225 registered teachers

* More than 152,868 surplus second hand items redistributed

* More than 15,720 hours volunteered

Tamzin Ractliffe

Executive Trustee
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‘| love getting letters like this one, because | know
we make a difference’

TEACHERS DREAM CO-ORDINATOR




Operational Report
by Managing Director,
Carol Tappenden

Over the year under review, we at GGSA have remained steadfast in our commitment to enabling personal giving
choices, and have expanded the range of ways in which we make this possible. Through our primary website
www.greatergoodsa.co.za, our various public call-to-action campaigns and the recently launched South African
Social Investment Exchange (www.sasix.co.za), we enable individuals and businesses to support bona fide social
profit organisations and evaluated projects in a range of different ways. All these areas of work are outlined below.

3.1 GGSA Campaigns

Blending online and offline opportunities is part of our overall strategy to build comfort, ease and effectiveness in
the giving — and especially the new and growing ePhilanthropy — environment in South Africa. We believe this will
ultimately enhance all social investment in South Africa. Public and corporate participation in our campaigns deepens
relationships, as does the online connection to an enhanced level of personalised service. In this way, GGSA is
providing a journey for South African givers, leading them to greater and more mature forms of social investment.
All organisations actively registered with GGSA with up-to-date information can apply to participate in any of our
campaigns. In addition, all organisations can request that their work be highlighted in the monthly newsletter relevant
to their theme or sector of activity.

DONATE-A-BOOK

April 2006 saw the second implementation of our Donate-A-Book (www.donateabook.co.za) campaign. This
campaign provides the public with “bite-sized” opportunities to engage in supporting literacy in South Africa and
invites social profit organisations working in this arena to benefit from support provided by the public through this
campaign.

The focus of the campaign in 2006 was on increasing disadvantaged children’s access to books, giving many
disadvantaged South African children a gift for life — the power and joy of reading. The campaign ended on World
Literacy Day in September and raised R66,015 in total, more than three times the total amount received in 2005.
In addition, a significant number of new and previously loved books were also received and distributed to applicants
requesting these.

The funds raised from individual Donate-A-Book donors enabled us to provide 23 starter libraries to various
beneficiaries, including ten centres participating in READ's Early Childhood Development project in Cofimvaba in
the Eastern Cape, three of the créches working with the Pebbles Project in the Cape winelands, the Thembalitsha
School of Hope and Siyazama Pre-school in Khayelitsha in the Western Cape, the Carel du Toit Centre for the Deaf
in Gauteng and three schools participating in the Rally to Read programme in the Northern Cape, Mpumalanga
and the Free State. The distribution of the starter libraries was carried out through the efforts of the social profit
organisations Biblionef and the READ Educational Trust.
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pic Simone Scholtz. ¢ GGSA The 2006 Giving Exchange Exhibition at Sandton City

THE GIVING EXCHANGE

The 2006 Giving Exchange expos were held on the 8th, 9th and 10th of September at Sandton City Fountain Court
in Johannesburg and on the 15th, 16th and 17th of September at the V&A Waterfront Market Square in Cape Town.
32 national organisations showcased their work and interacted with the general public and the South African
business sector.

In an endeavour to improve on the 2005 display materials for organisations, each was provided with an “expo
marketing grant”. We were delighted to secure the services of volunteer freelance graphic designers through
Freelancentral who provided each exhibiting organisation with a dedicated resource to develop their own display
and marketing materials for the expo. The materials produced were both informative and spectacularly beautiful
and have since been granted to the exhibiting organisations to keep and utilise for future exhibitions of their own.

We were delighted to be able to facilitate significant capacity building in organisations specifically around their
fundraising and marketing as well as their use of ePhilanthropy and the GGSA website following the expo. By
engaging Inyathelo, The Institute for Advancement, we provided a one-day training programme aimed at building
the marketing and fundraising skills necessary to access giving. Another full day training programme was provided
by engaging the US-based ePhilanthropy Foundation for the first time in South Africa to provide a comprehensive
session dedicated to growing an understanding of ePhilanthropy — what it is, how to do it, the ethics that apply and
tips to enhance effectiveness. The aim of the training was to maximise the understanding of online giving opportunities
and communication programmes through use of the GGSA website. 136 organisations from all over the country
attended the workshops and we were grateful to receive transport and accommodation bursaries for
particularly resource-poor rural organisations that were unable cover their travel and participation costs.

A formal evaluation of the 2006 Giving Exchange was undertaken during both parts of the expo, with the spin-off
of enabling us to evaluate general public perception and usage of GGSA and its websites and to gather vital
information on online giving trends. This research has encouraged us to remain strongly committed to achieving
our objectives of increased awareness, trust and connection between the social profit sector and the public, as
well as to increase the capacity of organisations to maximise these opportunities and the resultant engagement.
However, based on the feedback from SPOs and the public gleaned from this evaluation, as well as a cost benefit
analysis of both the 2005 and 2006 events, we have taken the decision to not implement the Giving Exchange in
its current format in 2007. Indeed, we intend to break the historical associations held by this expo format and design
a fresh, innovative approach to giving that has its own style, brand, purpose and unique audience. Currently our
plans are to establish separate “public” and corporate events during 2007 and we are excited at the ideas that have
emerged as a result of approaching this from a new angle.



Do It Day teams at SA Riding for the Disabled and at Soil for Life. pics Simone Scholtz. ¢ GGSA

DO IT DAY

Do It Day (www.doitday.co.za) aims to promote the concept of effective and meaningful volunteerism by connecting
groups of volunteers with not-for-gain social profit organisations in order to accomplish specifically identified tasks.
Harnessing volunteer energy is a powerful way for development organisations to further their objectives and build
their capacity. In addition, volunteers are able to make a meaningful contribution to development in our communities,
because giving is not simply about money.

Do It Day 2006 took place on the 20th of October 2006 (GGSA'’s 2nd birthday!) with over 984 volunteers across
the country contributing their time and skills. The campaign captured the imagination of the media once again,
receiving good print media coverage and excellent radio coverage, particularly by 567 Cape Talk who undertook
stimulating and highly engaging outside broadcasts from 10 Do It Day sites on the day. This increased media impact
is reflected in the fact that double the number of projects was completed in 2006, compared with 2005, with more
than double the number of volunteers recruited to the campaign. The 984 participating volunteers completed 80
projects in 6 provinces, contributing 5,928 hours of "sweat" and 1,212 hours of skill. With donated materials valued
at R177,051, it means a conservative valuation of the day amounts to R536,691.34 (assuming a value of just R30
per hour for time and R150 per hour for skills).

A number of corporates and members of the public also sponsored an unemployed person through the Men on
The Side of the Road Project in lieu of their own participation in the day. Companies who gave their employees
time off to work on a Do It Day project included Bowman Gilfillan attorneys, The Design Company, Freedom Fruit,
First Rand, First National Bank, Rand Merchant Bank, Go 2 Africa, The Handyman, Infocy, Nedbank, Octagen, The
RCS Group, Rohlig Grindrod and SANS Fibres; and Butlers Pizza delivered pizzas to volunteers on several projects!

We firmly believe that the growth and enormous success of the 2006 Do It Day suggest that the day is becoming
an integral part of South Africa's individual and business employee volunteer programme. We hope in 2007 to
increase again the number of volunteers, particularly from the corporate sector, and have volunteers active in all
nine provinces so that Do It Day becomes a truly national initiative. Already we are working with various corporates
whose volunteer activities fall at other times of the year, and will be engaging them to participate rather in a focused
national drive. We also believe that greater success can be achieved if we can encourage wholesale and retail
suppliers of the building materials needed on the day to participate, as an important part of encouraging engagement
and business alignment of corporate social investment activities.
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Make Christmas Matter contributions supported the Carthorse Protection Association and GADRA's beekeeper training programmes
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MAKE CHRISTMAS MATTER

In November 2006 we launched the second annual Make Christmas Matter campaign (www.makechristmasmatter.co.za)
aimed at enabling the public to support accountable poverty eradication programmes, while reaffirming the real
meaning in celebrating Christmas. Members of the public were invited to participate in the campaign by doing their
Christmas shopping online at www.makechristmasmatter.co.za where they could “purchase” a range of well priced
virtual gifts for identified beneficiary organisations on behalf of friends, family or business associates and send an
online or printed gift-card indicating that they had made this contribution.

Beneficiaries of the campaign were selected utilising the evaluation protocols developed and used by SASIX and
included:

* Improving Education: Centre for Early Childhood Development, Western Cape

* Building Adult Capacity: Gadra Advice and Community Work, Eastern Cape

» Boosting Food Security: Food and Trees for Africa, North West

 Improving Basic Healthcare: Malamulele Onwards, Limpopo

 Conserving our Environment: Community Environmental Education Programme, Gauteng
» Promoting Animal Protection: Cart Horse Protection Association, Western Cape

The campaign “sold” R699,800's worth of alternative Christmas gifts, and the balance required to meet the target
of R718,100 was made available by the Cadiz Foundation to ensure that all beneficiaries received the full funding
necessary for them to implement their projects. Comprehensive reports on project achievements and impact will
be posted on the GGSA and Make Christmas Matter websites and sent out to all donors.

We believe that Make Christmas Matter has made a significant impact on public consciousness and has been an
enormous success — growing to nearly three times the size of its first year. Evaluating the project applications using
the SASIX protocols has enabled us to ensure that all the projects funded are of the highest quality and will make
a real contribution to social upliftment in South Africa.



Carleton Jones High Schol visits a mine, thanks to Teacher’s Dream pic Simone Scholtz. ¢ GGSA

TEACHERS DREAM

Since its launch in August 2005, our Teachers Dream (www.teachersdream.co.za) campaign has been successful
in providing a platform for educators to market dream proposals that require funding of between R100 and R5,000.
Dreams include projects, activities, outings or resources which will enable educators to meet specific learning
outcomes in appropriate lesson plans, as stated in the National Curriculum Statement for Grades 0-9 and 10-12.
Teachers Dream has so far registered over 250 educators through active marketing to educators, using direct
communication with schools and educators’ associations, media advertising, information sessions and printing
information on teachers’ payslips.

Since August 2005, we have been able to channel funding to 40 dreams engaging 94 educators and benefiting
5,513 learners across the country at a total cost of R247,653.53 (a nominal average of just R45 per learner). This
has been possible thanks to many individual donors who have acted as Dream Makers as well as to the core
sponsors of the campaign’s operational costs. Most particularly in 2006 we were grateful to the Carl and Emily
Fuchs Foundation who sponsored R200,000's worth of Maths and Science dreams for educators in rural and under-
resourced schools as part of their Promotion of Excellence Flagship Project. We hope to grow this kind of financial
commitment from corporates, trusts and foundations who are committed to enhancing education delivery and
focused on specific areas within education by enabling them to sponsor dreams within specific learning areas.

Although a steady stream of proposals from educators has been received, it is noteworthy that many of the teachers
who have taken the initial step of registering on the website have not submitted dream proposals. This is despite
the support that is available through the website and through the Teachers Dream co-ordinator. Many of the
proposals which have been submitted reveal a lack of understanding by teachers of the practice of Outcomes
Based Education (OBE) or the importance of linking their proposal clearly to the learning outcomes of the curriculum.

In an endeavour to address this need, we have developed an educator capacity building programme that will roll
out from May 2007 with a series of workshops to equip educators with the ability to articulate their dreams more
clearly, linking them effectively to the curriculum, and enhancing their ability to design learning processes in line
with the goals of OBE. This will be supported by our growing community outreach programme to increase the
number of educators from resource-poor schools who will submit their dreams for enhanced learning.
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3.2 The South African Social Investment Exchange (SASIX)

Ongoing engagement with regular givers through the GGSA website over the past two years indicated the growing
need for social investment “broking” services that include formal due diligence evaluations of potential donor
investments and “recommendations” for donors to consider within their interest areas.

In June this year, we thus developed and launched the South African Social Investment Exchange (www.sasix.co.za)
with the aim of transforming the social investment and development sector in South Africa into a dynamic, accountable
and more efficient social capital market. SASIX emulates the traditional stock exchange by connecting social profit
organisations requiring funds for specific social development projects with “donor investors” — corporate donors,
trusts, foundations and the general public — who want to support social upliftment and development in South Africa.
The second of its kind in the world (the first was launched in Brazil), SASIX builds on current trends and the growing
global practice of performance-based philanthropy and social investment.

SASIX offers a listing of social investment opportunities that are carefully selected through the use of organisational
and project evaluation tools. These offerings (both to invest in specific and defined projects or in the general
strengthening of specific organisations) are presented online at www.sasix.co.za and in print versions on request,
and enable donor investors to select an investment or portfolio of investments by buying “shares” in projects.

Once these shares have been purchased, the public can monitor the level of investment in a project on the website,
When a project is fully funded SASIX facilitates the transfer of funds to the beneficiary organisation through a
transparent and accountable process. As the project starts being implemented, investors receive regular progress
reports, with a final Project Performance Report comparing actual results achieved with those anticipated.

Since its launch in June 2006, SASIX has already raised over R2.7 million from both the public and the corporate
sector that has been invested in 32 projects funded. The response to this initiative has been overwhelming, with
the demand for evaluated projects (most especially from the corporate sector) growing daily. The international
development and corporate communities have also shown enormous interest in the model and we hope to ensure
its roll-out globally to interested countries in 2007.

3.3 Outreach Work

We have long identified the need to expand our reach to those community-based organisations and schools that
still may not have access to the media in which we receive editorial or advertorial coverage, and to assist these
organisations with further capacity and access to information while doing so. In 2006 we put significant effort into
accomplishing this by deploying community outreach personnel who travel to and engage with communities to
access community structures, call community meetings to talk about GGSA's services and visit organisations and
schools to register them on our website.

This means, importantly, that even those organisations that do not have access to the Internet are able to apply
to register via telephone, fax and post. These outreach services provide access to our services and grow opportunities
for the public to engage with some of the least known organisations working around the country. We hope that this
will also enable community-based organisations to register with the NPO Directorate through the provision of
information and support. In the long term we believe this may enable these organisations to capitalise on the
benefits of entering the regulatory environment governing the sector.
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As part of our outreach programme, and given our commitment to enhancing the ability of SPOs to access social
capital, The Funding Site (www.thefundingsite.co.za) was incorporated within the Trust's activities from January 2007.
The Funding Site website provides a valuable tool to support and serve social profit organisations in the broadest
possible way, striving to build the capacity of social profit organisations to access resources through its searchable
online database of prospective donors and its comprehensive range of information, training, advertising
and marketing services to the South African social profit and development community.

3.4 Matching Programme

All the giving and marketing campaigns and mechanisms described above are aimed at enabling the public to support
the social profit sector and channel funds both directly and indirectly to registered SPOs. As importantly, however,
and in keeping with our belief that “Everybody is good for something"® and that “Giving is not just about money”,
GGSA has continued to promote its matching programme — investing time and energy into ensuring that people with
something to give of a non-financial nature can find a way to ensure it reaches someone who will benefit from it.

Our volunteer programme has grown in the last year and we actively work with our registered causes to identify
volunteer opportunities to match with appropriate volunteers. We have grown our engagement with a number of
corporates — most notably facilitating the 2006 Old Mutual “Care and Share” week and the Innovation Group’s
employee volunteer campaign during 2006 and 2007. These employee volunteering programmes are managed
through the use of our online tools and are certainly bringing volunteer hours and additional resources into social
profit organisations.

The GGSA Trust has also recently established a partnership with the Cape Town office of law firm Edward Nathan
Sonnenbergs to provide pro bono services to social profit organisations needing legal assistance, for example, to
register as a Trust / Section 21 Company / NPO. This service matches the skills of volunteer attorneys with the needs
of particular organisations and is currently available to all registered causes in the Cape provinces, though we hope
to grow its application nationally. In addition, we have grown the volunteer support provided by graphic designers
registered through Freelancentral for organisations who need a logo designed or artwork developed. A number of
organisations have received logos this year thanks to GGSA creative staff, Lindy Truswell and Charlene Botha.

With regard to the redistribution of previously loved (second-hand) and surplus products of individuals, companies
and retail chains, we have continued to build our capacity significantly to enable this form of giving and have
established important partnerships with distribution agents to channel these donations effectively across the country.
Highlights of this work over the past year include managing the distribution of the Woolworths end-of-season clothing
(over 300 boxes of clothes which reached 20 beneficiary organisations around the country) and facilitating the
Woolworths Christmas gift distribution to orphans and vulnerable children in Gauteng, KwaZulu-Natal and the Western
Cape, reaching some 4,000 children.
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3.5 The Good Shop

The Good Shop on GGSA features a range of carefully selected, high quality products made by various causes
registered with us, including organisations providing income-generation opportunities for HIV-positive mothers,
disabled artists and others, and protective workshops for disabled people. When online shoppers make a purchase
from these ranges the proceeds go directly towards the funding of the particular organisation that made the product.

The Good Shop also provides shopping options where the retailer or service provider is committed to supporting
responsible consumerism by donating a percentage of the proceeds of the sale to the registered cause of the
buyer’s choice and to GGSA itself, at no additional expense to the purchaser.

Over the past year we have steadily expanded the range of products available in The Good Shop and have
importantly also contributed to building capacity of the producer groups by providing valuable input and support
to their product development. We were delighted to have an AJWS volunteer specialist designer from the US
undertake a three-month long volunteer programme with us from January to March 2007. During this period she
undertook a series of product design workshops for producer groups across the country and we are delighted to
see some of her designs and products coming online in The Good Shop.

Our vision is to expand The Good Shop substantially in the years to come, so that visitors to the site are increasingly
able to make good life choices when they shop. However, recognizing that retail management of this store is not
our core business, we are delighted to have outsourced the management of the Good Shop to GGSA past employee,
Sue van Wyk (and her new company, Dial-a-Surprize) for the financial year commencing in April 2007. Sue’s
professional retail management experience will enable us to offer an enhanced shopping experience with personalised
serviced and a greatly increased range of products.

We are also committed to facilitating the transfer of knowledge, experience and training to all the producer groups
and organisations registered on GGSA and will be offering another series of workshops on business planning and
strategy through our second AJWS volunteer between May and July 2007. We also remain actively supportive of
the development and implementation of the Craft Your Business training and mentoring programme being developed
by the South African Institute for Entrepreneurship together with Black Umbrellas. This programme will provide
entrepreneurs and micro enterprises with business and financial literacy skills, an understanding of fashions and
consumer demand, and access to markets.



3.6 Communications and PR

Our themed newsletters are sent out to a database of approximately 6,500 public email subscribers each month.
These newsletters provide a dedicated monthly focus on specific development themes and provide related
opportunities for the public to participate in supporting development work in these areas. Feedback on achievements,
campaigns and projects funded is also provided.

More broadly, our ongoing public relations and marketing activity aims to raise public awareness of GGSA and the
various opportunities it provides both to givers and to other social profit and community-based organisations, schools
and educators around the country. The programme targets appropriate media in order to reach the relevant audience
for each call to action. This includes a strong emphasis on community radio stations and community newspapers,
to ensure that grassroots organisations and rural schools are informed of GGSA and the services we provide.

We were hugely grateful for the support we received from the media countrywide during the last financial year. This
is further evidence of the extent to which we believe GGSA has touched a serious cord in the hearts of many South
Africans.

3.7 Corporate Social Investment Work

In terms of attaining our goal of sustaining ourselves as an organisation within the next four years, our main focus
has been on pursuing the establishment of a Section 21 income-generating consultancy to provide a range of
corporate consultation services. In addition, we believe providing value-for-money support services to social profit
organisations and licensing our unique social software platform to stakeholders across the board within the
development and social investment sector, will provide key sustainability drivers into the future. We are happy with
the progress achieved in this regard in 2006 and believe there is significant room to grow our professional services
in the year ahead.

Further opportunities for income generation based on our growing expertise and presence “through the line” of
development have been identified and are being pursued for the 2007 year. Most notable in this regard is our
growing expertise in developing social software solutions for the global social investment sector. The demand for
online management information systems and social investment software is growing globally and we believe we
are at the forefront of developments in this regard. My colleague, Alan Alston, expands on this in Section 4 below.

All'in all it has been an exceptionally positive year for the GGSA Trust and its related entities. | am truly privileged
to have the opportunity to lead the organisation from here on, and look forward to the challenge and to the continued
support of our staff, board and stakeholders alike.

Carol Tappenden
Managing Director
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Technical Report
by Technical Director,
Alan Alston

As an organisation, the very reason for our use of technology platforms is to ensure that we are able most effectively
to facilitate meaningful engagements and the development of lasting relationships between members of the public
and social profit sectors. The Internet provides the perfect medium to facilitate these relationships, and developing
and enhancing our websites for an optimal user experience is therefore a constant priority that we are entirely
committed to.

Redefining the user experience

Early in our life cycle we undertook an evaluation of the GGSA website as a communications and giving tool and
followed this with a further evaluation and user group analysis which occupied most of 2006. The feedback and
insights gained from the evaluation and user testing have meant that we need to redefine and redevelop the GGSA
platform in its entirety, and have enabled us to define and therefore design a user experience that focuses more
closely on a Giver’s Journey@. This redevelopment will ensure that a greater number of people visiting the GGSA
website will ultimately become givers and will be able to engage more meaningfully with the social profit organisations
than they were with the previous platform.

As part of our evaluation and research process, and in our endeavour to ensure that we can develop a “best of
breed” solution incorporating best practice and lessons learned, we have over the past year undertaken a number
of sponsored learning journeys to other parts of the world, exploring ways to share technology with the social profit
sector in other countries and improve upon our own unique and innovative social software giving platform. During
these periods we met with 43 similar organisations to learn about technologies, sustainability models and accountability,
rating, governance and evaluation processes. We also took part in the meeting of giving markets players from
Argentina, Brazil, India, Europe, UK and the US in July 2006 facilitated by the US-based Omidyar Foundation. In
August 2006, our technology team met with its international counterparts at a selected number
of these organisations to gain further insight into the exact mechanics of their online giving marketplaces.

The redefining of the user experience and the redevelopment of our online giving system integrate these technology
learnings from across the globe, thereby incorporating the experience and expertise from various organisations
in the US, UK, Netherlands, India, South America and Australia. The result is a globally relevant holistic online intra-
extranet giving management tool that represents a significant advance on current technology and enables
efficient and effective management and reporting for all corporate social investment activity.

This online giving tool provides a secure customisable (white label), low-cost, burden-free system to implement
and manage all aspects of corporate social investment, including employee giving processes such as volunteer
activities, payroll contributions and other special employee campaigns. In the years ahead we see a significant role
for GGSA to make use of our growing expertise in this area by providing “best of breed” social software solutions
for the global giving markets, ensuring our own sustainability and ongoing relevance in the process.



GGSA 2.0 — the new platform

At the heart of the GGSA 2.0 design lies the interaction between two primary user groups: givers (donors) and
receivers (social profit organisations). Organisations can update their own content, post news and report-backs
about their activities, but most importantly engage the givers via call-outs requests, which tie into the giving mix
of time, goods, skills and money. Donors can also update and manage their own content, remember organisations,
comment about activities, post stories, but most importantly interact with the organisations and their call-outs and
experience the gift of giving through an effective feedback loop. Searching, aggregating, exploring and connecting
these data-sets form the basis of the user experience.

The GGSA 2.0 site utilises technologies that enable us to build a new platform in a more flexible, open environment.

Current status

Following the establishment of our in-house technology team towards the end of 2006, our initial focus was on
establishing a working environment to enable maintenance on the existing GGSA website, as well as cater for the
new development platform. The design team has transformed the GGSA 2.0 blueprint developed from the information
architecture and wireframes into screens/templates that enhance the user experience and capture the essence
of the GGSA brand. These templates form the basis of what the user sees when he/she interacts with the site, i.e.
the “front-end” of the website.

From a “back-end” point of view, we have made much progress in our build and have already addressed the section
of the site that will relate to the cause information on the site and ultimately the cause’s direct management of this
information. We have also refined the user-related functionality for givers, including assigning accounts, roles and
permissions on a granular level. The prototype is now up and being advance tested by a group of organisations
with different levels of online experience.

An interesting aspect that emerged from our redevelopment has been the challenge of geo-coding the site which
will enable users to identify organisations in their vicinity on a map by inputting an address. In an endeavour to
include this concept into our design, we have tapped into the Google Maps api, and can now dynamically manage
the longitude and latitude of any cause and any donor. This opens up a world of potential discovery and exploration,
and will be extremely useful, in particular when matching causes and donors.

Alan Alston
Technical Director

Working documents of the new GGSA 2.0 site to be launched this year
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Monitoring and Evaluation

GGSA undertook an evaluation of its website as a communications and giving tool early in our life cycle and followed
this with a further evaluation of the information architecture of the site and specific user group analyses which occupied
most of 2006. These user group analyses included input from givers, receivers and administrative staff using the GGSA
website. We also involved external evaluators in conducting an evaluation of the 2006 Giving Exchange and included
an evaluation of the value of the training programmes provided as part of this campaign.

After two years of operation it is essential that we also undertake a full evaluation of the broad-based work of the Trust
since inception in order to gain a full understanding of which aspects of our work are most effective, and to know what
level of societal change we are effecting in our endeavour to cultivate a spirit of giving in South Africa. It has been
interesting for us to hear anecdotally from organisations what they have received directly through their presence or activity
on our site, and this has sparked a more thorough evaluation of exactly what assistance we have provided and what
impact we have achieved. The evaluation of our impact on giving will include an understanding of the benefits
accrued to social profit organisations and givers through our work and is intended for the next financial year.

In terms of our own evaluation of the impact and effectiveness of our monthly activities, our website content management
system enables us to measure daily statistics of usage on the website, including what specific web pages are accessed,
where visitors originate from, what they move to and how often they visit. This enables us to measure the success of
our offline campaigns that are aimed at driving the public to our website. Monthly website statistics enable us to measure
which specific campaigns have the most impact. These statistics enable us to respond accordingly.

A further measure of the success of our initiatives and of the website itself is the amount of funding that is being channelled
via GGSA to the social profit sector. We are aware, however, that this is not a true indication of our impact, as there are
a number of people and organisations who are identified through us but are donated to directly. We have no problem
with this, but we are eager to determine at what level this is occurring, in order to understand more about our own true
value to the sector. It is an ongoing challenge to be able to quantify and demonstrate with evidence the impact that we
believe we are undoubtedly having on the South African giving marketplace through our impact both on the social profit
sector and on giving communities.

The Board of Trustees

During the year under review three Board members resigned in line with our move to formalise organisational processes
and establish better governance structures — Carol Tappenden and Beth Peterson, who as a paid staff member and
paid consultant were not appropriate as Board members past the early establishment phase of the organisation, and
Jolene Sathorar of Sibanye Economic Empowerment who resigned at the very beginning of the current financial year.
Conrad Sidego, Raymond Ndlovu, Merton Black and Tamzin Ractliffe remain on the Board, with Mervyn E King
continuing to provide inspirational guidance as President and Patron of GreaterGood South Africa.

We are excited that three new Board members have joined the Board of Trustees. They are Bheki Sibiya, Chairman
of Brait South Africa, Vukani Magubane of the Barclays Group, South Africa and Nicky Newton-King, Deputy-Director
of the JSE Limited. Their experience, expertise and commitment to our work is inspiring and adds significant depth
to the existing Board. We believe that this will further build the capacity of the Board to operate as an oversight and
governance management group, with members contributing a rich diversity of skills and a commitment to the ethos
and aims of the organisation.
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To see the faces of the children
makes all my long days
at work worthwhile

NGO STAFF MEMBER
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People working towards our Vision

Patron & President:

Mervyn E. King SC Brait Societe Anonyme
Board:

Bheki Sibiya Brait South Africa

Nicky Newton-King JSE Limited

Vukani Magubane Barclays Group

Conrad Sidego Exceed Group

Raymond Ndlovu Noah Financial Innovation
Merton Black Deutsche Bank Securities

Tamzin Ractliffe

Staff GGSA Trust:

1. Head: Operations Anneline Horn

2. Cause & Campaign Co-ordinator Belinda Claassen

3. Teachers Dream Outreach Princess Kanogoiwa
4. Matches Co-ordinator Allewisen Witbooi

5. Financial Manager Kathleen Wootton

6. Donation & Reporting Administrator ~ Liezl de Hahn

7. Reception Vanessa Hartle

8. Graphic Designer Lindy Truswell

9. Writing, TD Programme Development Caroline Petersen

Staff Section 21:

1. Managing Director Carol Tappenden

2. CSI Consultant Louise Driver (Palmer)
3. SASIX Research & Development Romy Saitowitz

4. Head: Community Outreach Lehlomela Mopeli

5. SASIX Administrator Ricolette Booysen
6. Funding Site Database Manager Veralyn Lambert

7. Project Evaluation Gabrielle Simoes

8. Client Service Mariette Ritter
GGSA Technology Team:

1. Technical Director Alan Alston

2. Senior Developer Le Roux Bodenstein
2. Senior Programmer Briehan Lombaard
3. Programmer Philippe Fowler

4. Web Creative Designer Charlene Botha

Specialist Service Partners

Web Information Architecture JH-01

Public Relations & Communications Soapbox Communications
Photographic Reporter Simone Scholtz

Accountants Marycke Roche CA(SA)

Legal Advisors E dward Nathan Sonnenbergs

Richard Rosenthal Attorneys
Weinberg & Jacobs, LLP (United States)
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The gratitude expressed by the people at the old age home whom we
helped was not nearly as great as the
joy we experienced, just doing it.

DO IT DAY VOLUNTEER



Financial Report

Audit report to the Trustees of the GreaterGood South Africa Trust

Report of the independent auditor to the trustees of The GreaterGood South Africa Trust.

| have audited the annual financial statements set out on pages 28 to 31. These financial statements are the
responsibility of the trustees. My responsibility is to express an opinion on these financial statements based on
my audit.

| conducted the audit in accordance with generally accepted auditing standards. These standards require that |
plan and perform the audit to obtain reasonable assurance that, in all material respects, fair presentation is
achieved in the financial statements. An audit includes an evaluation of the appropriateness of the accounting
policies, an examination, on a test basis, of evidence supporting the amounts and disclosures included in the
financial statements, an assessment of the reasonableness of significant estimates and a consideration of the
appropriateness of the overall financial statement presentation. | consider that the audit procedures were
appropriate in the circumstances to express my opinion presented below.

In my opinion these financial statements fairly present, in all material respects, the financial position of the trust
as at 31 March 2007, and the results of its operations for the period then ended in conformity with
generally accepted accounting practice and in the manner required by the Companies Act.

Marycke A.S. Roche
Chartered Accountant (SA)
3 Chippenham Road, Kenilworth, 7708, Cape, SA

Report of the Trustees
For the year ended 31 March 2006

The trustees present their report for the year ended 31 March 2007. This report forms part of the audited financial
statements.

1. General review

The trust’s business and operations and the results thereof are clearly reflected in the attached financial statements.
No material fact or circumstance has occurred between the accounting date and the date of this report.
The annual report provides all relevant information.

2. Trustees
The trustees of the trust during the accounting period and up to the date of this report were as follows

T Ractliffe R Ndlovu
C Sidego M Black

Incoming Trustees

B Sibiya N Newon King V Magubane
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